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Schering-Plough Corp. Jeffrey Berkowitz
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Sepracor Mark Corrigan, M.D.
SERRG Inc. Jeffrey Kingsley, D.O.
Shire Pharmaceuticals Angus Russell
Skila Susan Dorfman
Solara and Valos,

part of CommonHealth Shaun Urban
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Innovation Inc. Mark Stinson
StrategCations Inc. Donna Ramer
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Research Greg Johnson
SupplyScape Corp. Lucy Deus
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Torre Lazur McCann Marcia Goddard
Trius Therapeutics Jeffrey Stein, Ph.D.
Vox Medica George Glatcz
Wishbone/ITP Inc. Judy Capano
Wyeth Colleen Adams
Zafgen Inc. Thomas Hughes, Ph.D.
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BEING DIAGNOSED WITH AN INCURABLE AND

LIFE-THREATENING ILLNESS IS ENOUGH TO MAKE

MOST PEOPLE PANIC AND RETREAT. NOT KATHY

GIUSTI. A POWERHOUSE, MS. GIUSTI BELIEVES

THAT NEXT-GENERATION TREATMENTS

SHOULDN’T TAKE A GENERATION TO GET TO

THE PATIENTS WHO NEED THEM.

When she was diagnosed in the prime of her
life with multiple myeloma, instead of reconciling
herself to what was a bleak prognosis, she powered
up and collaborated with like-minded profession-
als from academia and the life-sciences industry to
embark on the unique mission to found what

today is the Multiple Myeloma Research
Foundation (MMRF).

Ms. Giusti has set the organization on a
path to relentlessly pursue innovative means
that accelerate the development of next-gen-
eration multiple myeloma treatments to
extend the lives of patients and lead to a cure.

She drew on her broad phar-
ma background to propel the
organization. Having come
from a scientific background,
with a degree in biological sci-
ence, Ms. Giusti was also in a
stronger position than most
patients since she knew how to
research new compounds in the pipeline, how
to do literature searches, and how to reach out
to key opinion leaders in the field of myeloma.

As such, MMRF has focused on research
and building collaborations as much as on
advocacy from the outset. The first major
medical breakthrough for multiple myeloma
patients came with Celgene’s Thalomid; the
compound completely transformed the treat-
ment landscape and changed the way
researchers looked at drug development.

The subsequent availability of Millennium
Pharmaceuticals’ Velcade and Celgene’s
Revlimid was also very significant because
they provided additional options that patients

urgently needed and allowed the exploration of com-
bination therapies.

Eager to take her vision a step further, Ms. Giusti,
alongside her collaborators, established the premier
model of an accelerated drug development enterprise:
the Multiple Myeloma Research Consortium
(MMRC).

This sister organization to MMRF champions col-
laboration with and integration across academia and
industry and focuses on speed and innovation to bring
the most promising multiple myeloma treatments to
patients faster. In four years, the consortium has

From tissue banking to genomics, from thought
leadership to knowledge transfer, Kathy Giusti,
Founder and CEO of the Multiple Myeloma
Research Foundation, continues to have
unparalleled impact on the life-sciences industry
and patients affected by the disease.

KATHY GIUSTI
advanced 19 trials. The most recent trials have been
activated 40% faster than the industry standard.

Other achievements to date include the creation
of a shared tissue bank to advance correlative science
and biomarker identification studies and the launch
of the MMRC Multiple Myeloma Genomics Initia-
tive, the first comprehensive myeloma genome-
mapping initiative in 250 patients, an incredible
first step toward personalized medicine in multiple
myeloma. All data are placed in a public portal in
near-real time to rapidly identify new therapeutic
targets and biomarkers.

Ms. Giusti believes one of the industry’s greatest
challenges is overcoming the lack of incentives for
drug development. She is committed to changing
the way disease-specific research is conducted and
transforming the drug development process from
one that produces results in decades to one that pro-
duces results in just a few short years.

Her next mission is to bring multiple myeloma
patients the next generation of treatments and to
continue to evolve the MMRC. Ms. Giusti says
because the industry continues to change and the
needs of cancer patients change, it is important to
make sure the consortium also evolves.

Ms. Giusti pays tribute to several mentors
through her career and life who have
helped her achieve so much success in
her pursuit of her goals. She says Al
Heller, her boss at Searle, had won-
derful leadership skills and an uncan-
ny ability to push his team to its pro-
fessional limits and that when she
was diagnosed with myeloma, he

showed a great deal of compassion. She credits Dana
LaForge, chairman of the MMRF board of directors,
for his unbelievable strength in pushing strategic
skills and keeping the group focused on innovation.
She also taps Marianne Pesce and Veronica Lewis,
who taught her how to be a marketer when she was
with Gillette.

Ms. Giusti also derives inspiration from her fam-
ily, and she says her tenacity comes from her will to
continue seeing milestones in her children’s lives
and the support she receives from her husband.

Ms. Giusti, not daunted by the challenges
involved with overcoming the many obstacles and
work it takes to run two major associations, was
however, “thrown” by another major association:
Major League Baseball. She was invited to throw
out the first pitch a game during the N.Y. Mets-
Yankees Subway Series. She says having no baseball
skills whatsoever, she had to figure out what she
was going to do to make it happen, which resulted
in her practicing day and night. On game day, she
threw a strike, and she could not have been more
proud to stand between baseball legends and fellow
myeloma patients Mel Stottlemyre and Don Baylor.

This experience taught her a very important les-
son: to succeed, one must step out of one’s comfort
zone and take chances. �

BREAKING DOWN BARRIERS
NAME: Kathy Giusti

CURRENT POSITION: Founder and CEO, Multiple
Myeloma Research Foundation and Multiple Myeloma
Research Consortium

EDUCATION: MBA, Concentration in Marketing, Harvard
Business School; B.S., Magna Cum Laude, Biology,
University of Vermont

DATE AND PLACE OF BIRTH: Nov. 17, 1958,
Chestnut Hill, Pa.

FIRST INDUSTRY-RELATED JOB: Sales Representative,
Merck

DREAM JOB: Physician

PROFESSIONAL MENTORS: Al Heller, Searle; Dana
LaForge, Chairman of MMRF Board of Directors;
Marianne Pesce and Veronica Lewis, Gillette

CONNECTED VIA: Facebook, LinkedIn, Plaxo, Twitter

WORDS TO LIVE BY: Plan for the worst and live for each
day

Driven • Compassionate

Kathy Giusti also
launched the Multiple
Myeloma Genomics
Initiative.

DID YOU KNOW?

Patient ADVOCATES
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A SCIENTIFIC BACKGROUND,

ACCEPTANCE TO MEDICAL

SCHOOL, EXPERIENCE

NAVIGATING THE

PHARMACEUTICAL ARENA AS

AN ACCOMPLISHED MARKETER,

AND INSIGHTS INTO PHYSICIAN

THINKING LEARNED FROM CALLING ON KOLS

AS A SALES REP PROVIDE KATHY GIUSTI WITH

THE SKILLS NECESSARY TO RUN A HIGHLY

SUCCESSFUL AND MOTIVATED NONPROFIT

ORGANIZATION.

Unfortunately, the impetus that led to the
foundation of the Multiple Myeloma Research
Foundation (MMRF) and later the Multiple
Myeloma Research Consortium (MMRC) was
Ms. Giusti’s diagnosis with multiple myelo-
ma.

Not at all deterred by her condition, Ms.
Giusti, who also acts as CEO of MMRF and
MMRC, is driven to find a cure and exudes
compassion for those who struggle with a can-
cer diagnosis.

Founding MMRF was for Ms. Giusti a crit-
ical first step in improving how cancer research
and drug development is conducted so that
patients are brought new treatments as soon as
possible. She recognized that it would also
serve as a model for other groups conducting
disease-specific research.

Metrics provide researchers with a great
deal of data about what’s working and where
there are opportunities for improvement and
growth, and Ms. Giusti is looking to take
advantage of this information as she and her
colleagues take MMRC to the next level.

A dynamic communicator, Ms. Giusti built
strong alliances and partnerships within the
industry as well as with academic institutions.
She has helped to break down barriers that
slow biomedical research into this fatal orphan
disease and to bring patients the treatments
they urgently need. Her achievements are
highly tangible, having helped to bring three
new drugs to market: Celgene’s Thalomid and
Revlimid and Millennium Pharmaceuticals’
Velcade.

Having been diagnosed with a fatal disease,
Ms. Giusti plans for the worst and lives for each
day. She plans a lot of things as far as her med-
ical care is concerned and to make sure her fam-
ily is safe. Ms. Giusti also does her best to live
in the moment and to be present with her fam-
ily and friends because, as she says, she truly
does not know what tomorrow will bring.
According to Mr. Giusti, the ability to cherish
each day is one of the greatest gifts cancer has
given her.

Her positive attitude is rewarded every day.
She took particular joy in traveling to Italy’s
Amalfi Coast, her first trip after recovering
from a stem cell transplant procedure. She says

she will never forget going to the Blue Grotto
— a magical place — with her children. She
notes that the experience was not only special
because it was such a beautiful place, but that
she was healthy enough to share it with her
children and show them that there are truly
spectacular places in the world.

Before her diagnosis with multiple myelo-
ma and her decision to establish MMRF, Ms.
Giusti was with G.D. Searle/Monsanto, where
she rose through the ranks from senior product
manager to product director to executive direc-
tor, worldwide marketing, rheumatology.

Before joining Searle, she was marketing
director at E. J. Brach Corp. and before that she
was product management, Personal Care Divi-
sion, at The Gillette Co.

She began her career at Merck, first as a sales
representative, then rising to marketing assis-
tant, cardiovascular/infectious disease prod-
ucts.

In addition to her work with MMRF and
MMRC, Ms. Giusti advocates for cancer
patients through her work on the National
Cancer Advisory Board and is on the advisory
board of Stand Up to Cancer. �

KATHY GIUSTI MISSION CRITICAL: IMPROVING CANCER RESEARCHMORE

FAMILY: Husband, Paul; daughter Nicole, 15;
son David, 12

HOBBIES: Skiing, golfing, and yoga

BUCKET LIST: Write a book; share knowledge and key
learnings in accelerating drug development with
other organizations and disease groups; see her
children off to college

INSPIRATION: Family

TOP IPOD DOWNLOADS: Taylor Swift, Coldplay, Colbie
Caillat

SCREENSAVER: Photos of her children

MOST UNUSUAL PLACE VISITED: Italy’s Amalfi coast,
particularly the Blue Grotto

BEST ADVICE EVER RECEIVED: Plan for the worst and
live for each day

LIFE LESSONS: Know what your dream is and go
after it

A LITTLE-KNOWN FACT: She was a pom-pom girl in
high school; she loves slalom water skiing

GETTING PERSONAL WITH KATHY GIUSTI

Multiple Myeloma Research Foundation (MMRF)
383 Main Avenue, 5th Floor

Norwalk, CT 06851
Phone: (203) 229-0464

Fax: (203) 972-1259
Email: info@themmrf.org
Web: www.themmrf.org

Patient ADVOCATES
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